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Customisable
Users can choose exactly 
what they want on their 
homepage, via a simple 
interface.

Multimodal / Integrated
Simple comparison of time, 
distance and carbon footprint.

Personalisation
For quick journey planning 
and real time look-up, 
users can register their 
‘favourites’.

Multi-platform
Travel information data is 
presented on a mobile app 
for access on the go.

Bus stop locations
A simple click gives real 
time and further user 
information.

Real Time Information
Visitors can view next bus 
and rail departures, in real 
time where available.

Step-by-step
Bespoke journey plans 
offer step-by-step 
directions with clear 
iconography.

What was the challenge?
Refresh and invigorate Dundee’s award 
winning Dundee Travel Info website by 
introducing a new look and feel, a revised 
information architecture, customisable and 
personalised information and a re-designed 
multi-modal journey planner. The main 
challenge was to provide the same excellent 
level of information service and improve on 
the existing usability and functionality.

What was the solution?
Using visitor data from Google Analytics we 
established the most popular site functions. 
These included bus real time information, 
journey planning and the interactive map. 
Through a workshop approach we developed 
a ‘customisable’ homepage concept that 
would allow users to choose what information 
they wanted on the homepage. This allows 
users to access key functions via moveable 
and collapsible ‘blocks’ which also provide 
links to other information. Any blocks that 
are not required by the user can be shifted or 
removed from the homepage altogether. A 
fixed block allows the client to provide news 
updates and promote initiatives. A further 
layer of ‘personalisation’ allows users to 
quickly access information for frequently used 
bus stops, rail stations and address data.

What was the effect? 
User traffic to the Dundee Travel Info website 
increased by 57%. The website saw a rise 
in repeat visitors – over 60% of visitors will 
return. 500 users registered with the site to 
enable personalisation and receive newsletter 
updates on bus timetable changes. 10% 
of all traffic is now via the mobile app.

During the winter of 2010 the website 
became a focal point for transport information. 
On one day of particularly poor weather 
the website received 7,000 visitors.

http://www.dundeetravelinfo.com


